
ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

226 

323.28 
DOI: 10.31651/2076-5843-2025-3-226-238 
 

 
 

 
ORCID: http://orcid.org/ 0000-0002-5101-4280 
apavluk9@gmail.com  

 
-

 
 

  

 
-

. 

, . 
 

  

  

 

 

 
  

. 
 

 



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

227 

 

 

 
-

  
 

-

 
  
 -tourism, online booking, smart destination); 
 -  

  
 

 

 

 -  
-

 -  

 
-  

 
-  
-  
- 

 
-  
-  
-  

Competiti



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

228 

 

 

 
  

-

 

 
 1 - 

025 
 

 

 
 

 
 

 



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

229

2 

21].

43 5].

2 -
Country



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

230

-

% 3).

-
21]

- -

ility In



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

231 

 . 

 
 4 - 

 
 

 

 -

 
 

 5 - 
 [15] 

 

 



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

232 

 

 
 

 
 

 

 

 

 -to-

 
- -  -34 (30 %) 

-54 (26  
-  
-  

 
 

-  
 

-   
-  

 
- 

 %); 
-  

 9  6  6 %, 
 5 

 

 

 

  
-  



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

233 

 -
 

 

 

 
-

 

-  

 
 6 - -2025 

 
 

 -  -  
 

 

 
-

 

 



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

234

7 -

-

-

8 -



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

235 

 
-

 

 

.  
, 

 
. 

 
 

1. 
 2024. URL: 

https://docs.google.com/forms/d/e/1FAIpQLSfxFQLnmSMYFZ9jQH2ig7TjGX4RPb04CQQKZFakGefcAr
m7Ag/viewanalytics?usp=form_confirm 

2. 
-17.  

3. 
. 

 18-30. https://doi.org/10.25140/2411-5215-2019-2(18)-18-30 
4. 

-110.
5. 2023. URL: 

https://ribashotelsgroup.ua/wp-content/uploads/ukrainianopinion-1.pdf 
6. 

 Human Research, 2021. URL: https://drive.google.com/file/d/1rltoXVxPX-
ZXAUbFh6MX682sYRP48ZQ2/view 

7. 
 

URL: 
https://ukrstat.gov.ua/norm_doc/2023/344/344_2023.htm 

8.  -
URL: 

https://suspilne.media/lviv/781833-u-2024-roci-pobilsalo-turistiv-inozemciv-u-lvovi-proveli-sociologicne-
doslidzenna-pro-turizm/?utm_source=chatgpt.com 

9.  
S.P.A.C.E. Society, Politics, Administration in Central Europe. 

-76. 
10. Bloom Consulting Country Brand Ranking. Tourism edition: Bloom Consulting. URL: 

https://www.bloom-consulting.com/en/country-brand-ranking 
11. Bock K. The changing nature of city tourism and its possible implications for the future of cities. 

European Journal of Futures Research https://doi.org/10.1007/s40309-015-0078-5 



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

236 

12. : Euromonitor 
International. URL: https://www.euromonitor.com/press/press-releases/december-2024/euromonitor-
international-reveals-worlds-top-100-city-destinations-for-2024 

13. Fullerton J., Kendrick A. Country reputation as a moderator of tourism advertising effectiveness. 
Journal of Marketing Communications. 2014  23(3)  260-272. 
https://doi.org/10.1080/13527266.2014.973436 

14. Global Soft Power Index: Brand Finance. URL: https://brandirectory.com/softpower 
15. Quality of Life Index by Country 2025: Numbeo. URL: https://www.numbeo.com/quality-of-

life/rankings_by_country.jsp?title=2025 
16. The Global Liveability Index 2021: The Economist Intelligence Unit. URL: 

https://www.eiu.com/n/campaigns/global-liveability-index-2021/ 
17. The Global Liveability Index 2025: The Economist Intelligence Unit. URL: 

https://www.eiu.com/n/campaigns/global-liveability-index-2025/ 
18. s Global Perception Report 2024 / Brand Ukraine, 2025. 50 URL: 

https://brandukraine.org.ua/documents/189/eng_UKRAINES_GLOBAL_PERCEPTION_REPORT_2024_w
eb.pdf 

19. Zhuravka F., Nebaba N., Yudina O., Haponenko S., Filatova . The hospitality market in 
Ukraine: War challenges and restoration possibilities. Innovative Marketing. 2023  19(1). . 140-150.
https://doi.org/10.21511/im.19(1).2023.12 

20. URL: 
https://bank.gov.ua/ua/news/all/schomisyachni-opituvannya-pidpriyemstv-ukrayini-veresen-2025-roku 

 
References 

1. Zahalnonatsionalne opytuvannia shchodo naslidkiv vplyvu viiny na turystychnu haluz Ukrainy / 
UHRA, AITO, DART ta in., 2024. URL: 
https://docs.google.com/forms/d/e/1FAIpQLSfxFQLnmSMYFZ9jQH2ig7TjGX4RPb04CQQKZFakGefcAr
m7Ag/viewanalytics?usp=form_confirm 

2. Kliuchnyk A. V., Polivoda K. I. Rol mizhnarodnoho spivrobitnytstva v rozvytku rehioniv 
Ukrainy. Visnyk Berdianskoho universytetu menedzhmentu -17.  

3. Liulov O. V., Reshetniak Ya. V., Khomenko L. M. Metody otsinky natsionalnoho brenda krainy: 
mistse Ukrainy u hlobalnii ekonomichnii systemi. Problemy i perspektyvy ekonomik
2(18). S. 18-30. https://doi.org/10.25140/2411-5215-2019-2(18)-18-30 

4. Meskhiia O. N. Pryntsyp mizhnarodnoho spivrobitnytstva yak osnova myrnoho spivisnuvannia 
derzhav. Naukovi zapysky Instytutu zakonodavstva Verkhovnoi Rady -110. 

5. Opytuvannia ukraintsiv shchodo vidpochynku v Ukraini / Gradus Research Company, 2023. 
URL: https://ribashotelsgroup.ua/wp-content/uploads/ukrainianopinion-1.pdf 

6. Provedennia kilkisnykh doslidzhen viznoho turyzmu na punktakh propusku cherez derzhavnyi 
kordon / DART, Human Research, 2021. URL: https://drive.google.com/file/d/1rltoXVxPX-
ZXAUbFh6MX682sYRP48ZQ2/view 

7. Pro zatverdzhennia Metodolohichnykh polozhen derzhavnoho statystychnoho sposterezhennia 
«Obstezhennia turystiv ta odnodennykh vidviduvachiv na punktakh propusku cherez derzhavnyi kordon (dlia 

https://ukrstat.gov.ua/norm_doc/2023/344/344_2023.htm 
8. Ravliuk Yu., Ivashchuk O. U 2024 rotsi pobilshalo turystiv-inozemtsiv: u Lvovi provely 

sotsiolohichne doslidzhennia pro turyzm: Suspilne Lviv (2.07.2024). URL: 
https://suspilne.media/lviv/781833-u-2024-roci-pobilsalo-turistiv-inozemciv-u-lvovi-proveli-sociologicne-
doslidzenna-pro-turizm/?utm_source=chatgpt.com 

9. Sedliar Yu. O., Kravchenko N. V. Mizhderzhavne spivrobitnytstvo: kontseptualni zasady 
doslidzhennia ta pidkhody do klasyfikatsii. S.P.A.C.E. Society, Politics, Administration in Central Europe. 
2017. Vyp. 3. S. 72-76. 

10. Bloom Consulting Country Brand Ranking. Tourism edition: Bloom Consulting. URL: 
https://www.bloom-consulting.com/en/country-brand-ranking 

11. Bock K. The changing nature of city tourism and its possible implications for the future of cities. 
European Journal of Futures Research -015-0078-5 

12. : Euromonitor 
International. URL: https://www.euromonitor.com/press/press-releases/december-2024/euromonitor-
international-reveals-worlds-top-100-city-destinations-for-2024 



ISSN 2707-5036 Bulletin of the Cherkasy National University. Economic Sciences. 2025. Volume 29. No.3

237 

13. Fullerton J., Kendrick A. Country reputation as a moderator of tourism advertising effectiveness. 
Journal of Marketing Communications. 2014  23(3)  260-272. 
https://doi.org/10.1080/13527266.2014.973436 

14. Global Soft Power Index: Brand Finance. URL: https://brandirectory.com/softpower 
15. Quality of Life Index by Country 2025: Numbeo. URL: https://www.numbeo.com/quality-of-

life/rankings_by_country.jsp?title=2025 
16. The Global Liveability Index 2021: The Economist Intelligence Unit. URL: 

https://www.eiu.com/n/campaigns/global-liveability-index-2021/ 
17. The Global Liveability Index 2025: The Economist Intelligence Unit. URL: 

https://www.eiu.com/n/campaigns/global-liveability-index-2025/ 
18. , 2025. 50 URL: 

https://brandukraine.org.ua/documents/189/eng_UKRAINES_GLOBAL_PERCEPTION_REPORT_2024_w
eb.pdf 

19. Zhuravka F., Nebaba N., Yudina O., Haponenko S., Filatova . The hospitality market in 
Ukraine: War challenges and restoration possibilities. Innovative Marketing. 2023  19(1). . 140-150.
https://doi.org/10.21511/im.19(1).2023.12 

20. Shchomisiachni opytuvannia pidpryiemstv Ukrainy, veresen 2025 roku: NBU. URL: 
https://bank.gov.ua/ua/news/all/schomisyachni-opituvannya-pidpriyemstv-ukrayini-veresen-2025-roku 

 
 

PAVLIUK  Anatolii  
Postgraduate,  
Bohdan Khmelnytsky National University of 
Cherkasy, 
 Cherkasy, Ukraine 

THEORETICAL AND METHODOLOGICAL APPROACHES TO ASSESSING 
INTERNATIONAL COOPERATION IN THE TOURISM INDUSTRY OF UKRAINE 

 
Introduction. The article is devoted to the analysis of the tourism potential of Ukraine in the context 

of its international cooperation. The article presents a methodology for assessing the potential of international 
cooperation, substantiates the logic of its research in the tourism industry using the methodology of rating 
assessments through the Travel & Tourism Development Index (TTDI), which is calculated by experts from 
the World Economic Forum (WEF) and through the Global Soft Power Index. Special attention is paid to the 
formation of the image of Ukraine on the world stage. The article is of practical importance for government 
agencies, tourism business structures and scientists interested in the development of sustainable tourism in 
Ukraine. 

Purpose. The purpose of the study is to develop theoretical and methodological principles for 
assessing the potential of international cooperation in the tourism industry of Ukraine using an expert 
approach. 

Results. The development of tourism in a particular country is impossible without international ties, 
because: tourist flows are cross-border in nature; infrastructure, standards and services are formed with the 
participation of international partners; exchange of experience and technologies increases the competitiveness 
of the industry. Therefore, assessing the potential of international cooperation is a prerequisite for Ukraine's 
integration into the global tourism space. This area is not yet sufficiently explored, but international 
cooperation will be critically important in the post-war reconstruction, since international partnership is 
important for: attracting foreign investment in the restoration of tourism infrastructure; promoting a positive 
image of Ukraine as a country that is recovering and open to the world; participating in international 
assistance programs, grants and sustainable tourism projects (UNWTO, EU, UNESCO, USAID, etc.). 

Originality. The analysis of Ukraine's tourism potential was carried out in the context of its
international cooperation, using the methodology of assessing the potential of international cooperation using 
rating estimates through the Travel & Tourism Development Index (TTDI), which is calculated by experts from 
the World Economic Forum (WEF) and through the Global Soft Power Index. The tourism business 
assessments are marked by weak reflections on state support, forced stagnation of activity and its preservation 
due to the provision of outbound tourism services. The change in business strategy has no established 
formalization, since the duration and consequences of a full-scale war remain uncertain. 
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Conclusions. The identified problems of the tourism industry development in Ukraine in the 
international context confirm its uncertain niche and lack of clear emotional and attributive features. 
Opportunities for international cooperation do not provide the state with established recognition and 
reputation, which would significantly increase the effectiveness of promoting its tourist destinations. Ukraine 
continues to remain on the periphery of the digital space of tourist information. Most problems need to be 
addressed immediately, despite the challenges of war. Problems related to satisfactory transport infrastructure 
and the lack of cross-border tourist routes can currently be solved through planning and the development of 
partnership networks. All decisions must be based on the establishment of institutional trust between 
authorities and tourism stakeholders. They are the key institutions of international cooperation. It is necessary 
to make maximum use of international initiatives (e.g., UNDP, Green Destinations, EU4Environment 
programs) that help develop environmentally sustainable tourism, preserve cultural heritage, and restore 
natural areas after hostilities. This contributes to the harmonious combination of economic, social, and 
environmental development. International cooperation is a key factor in the sustainable development of 
tourism, especially in times of war and post-war reconstruction. In Ukraine, this is a fundamental problem for 
organizing effective international cooperation in the tourism industry, which nullifies individual efforts to 
promote the national brand and revive tourism, which will contribute not only to economic growth, but also 
to improving the image of Ukraine, integration into the European space and the formation of a modern tourism 
management system. 

Keywords: tourism potential, international cooperation, geoeconomics, tourism, hospitality, recovery, 
innovation, management, tourist flows. 
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